
DIAPER TO HOME

Perception of just another company selling
products online

Lack of awareness & Least covered industry
amongst media fraternity

Entirely new marketing medium for
company spokesperson

Low media acceptance for the brand

CREATING GREATER BUSINESS IMPACT THROUGH PR & MEDIA

Established in February 2016 by 75 years old gentleman, 
DiaperToHome is a unique platform to deliver adult
diapers at discounted prices at customer’s doorstep

Being eight months old in the market, DiaperToHome 
was serving only existing customer, which was built on 
personal relations. The brand was unable to receive 
orders & enquiries from new set of customers hence, 
was not able to grow business to expected level.

CLIENT BUSINESS

SITUATION

KEY CHALLENGES



To create wider brand awareness

To strengthen brand credibility amongst existing
customers

To create business impact and generate online
& office enquires

OBJECTIVES

Projecting spokesperson as young at heart entrepreneur 
at the age of 75years

Highlighting the initiative as most convenient & cost
effective solution for defined target group for specific 
health condition

Positioning the brand as first ever initiative in India for 
senior citizens

Emphasizing key highlights about adult diaper industry
in India

50% increase in overall orders

Increased online & offline traffic for orders
and enquiries

More than 100 media hits in top mainline, regional & financial 
publications with expected key messages & headlines

10crore worth of PR value generated and 2crore worth of 
Advertisement Cost Equivalent coverage garnered

STRATEGY
Knowledge gain on client, industry, competition, TG,
Objectives and key USPs

Developing PR kit and Media War Book

Media Training & Media Advocacy for spokesperson

Exclusive media round table with defined key messages & 
headlines

Preplanning for targeting dedicated startup columns for 
bigger spreads

EXECUTION

RESULTS & IMPACT


